
 
 
 
 
 
 
 

 
Final Stop of the 2017 Team8 Tour to Encourage Young People to Make Healthy Choices 

Taking Place at L.G. Pinkston High School in Dallas 
 

National health and fitness campaign from Cal Ripken, Sr. Foundation, UnitedHealthcare and CBS EcoMedia highlights 
Sports & Fitness Days at the school   

 
DALLAS (Dec. 8, 2017) – The Cal Ripken, Sr. Foundation, UnitedHealthcare and CBS EcoMedia, along with dozens of 
volunteers, are completing the eighth and final stop of the 2017 Team8 Tour today at L.G. Pinkston High School.  
Activities at the two-day event focus on healthy food, facility renovations and opportunities for students to stay active in 
athletics and afterschool programs.  
 
The Team8 Tour is a national campaign that encourages young people across the country to make healthy choices, build 
character and learn critical life lessons to inspire them to be catalysts for positive social change. To date, the 2017 
Team8 Tour, with help from hundreds of volunteers, has reached more than 5,000 students at six high schools across 
the county.  Additionally, over $98,000 worth of fitness and outdoor materials was donated to promote healthy and 
active lifestyles.  
 
The eighth and final stop of the 2017 Team8 Tour began Thursday, Dec. 7, when volunteers from UnitedHealthcare 
worked on projects at L.G. Pinkston High School, including updating and painting weight and locker rooms, installation of 
a new batting cage and clean-up of outdoor fitness spaces.  
 
“We’re so excited to be in Dallas and provide deserving youth with a fun experience, but also with valuable life skills to 
develop healthy and productive habits,” said Steve Salem, president of the Cal Ripken, Sr. Foundation. “This stop 
completes another successful Team8 Tour and it wouldn’t have been possible without the commitment and generosity 
from communities throughout the country and our partners at UnitedHealthcare and CBS EcoMedia.” 
 
Today, the Team8 Tour will unveil the newly renovated fitness spaces at Pinkston High School and host a fitness clinic 
with student athletes and coaches. Together with Revolution Foods, students will pack take-home meals and prepare a 
healthy community dinner to conclude the day’s activities.   
 
“Every stop on the 2017 Team8 Tour has been unique, but we’ve seen a common need to encourage young peoples’ 

health and fitness,” said Scott Flannery, CEO, UnitedHealthcare of North Texas. “In each city, Dallas included, we’ve 

worked to inspire youth to take charge of their health, get involved and make a difference in their communities.”  

“The new weight room facilities and equipment will serve as an excellent catalyst and source of encouragement to 

Pinkston students. We feel that the focus on fitness and health is the foundation to a lifetime of health, fitness, and 

recreation” - Campus Athletic Director, Derwin Dukes.  

The 2017 Team8 Tour hosted Nutrition & Fitness Days in Baltimore, Immokalee, Fla., Greensboro, High Point, N.C., 
Bronx, N.Y., Jersey City, N.J. Indianapolis and Dallas. 
 
For more information on the Team8 Tour, visit www.dogoodlivewell.org/team8tour   
  
 
 
 

http://www.dogoodlivewell.org/team8tour


About the Cal Ripken, Sr. Foundation (CRSF) 
For the last 16 years, the Cal Ripken, Sr. Foundation has worked tirelessly to implement youth development program that 
directly address the problems facing at-risk youth in distressed communities across the country. Inspired by one of the most 
iconic baseball families, the Ripkens created the Cal Ripken, Sr. Foundation to honor the legacy of its family patriarch, 
longtime coach, and mentor, Cal Ripken, Sr. The Ripken Foundation uses sports-themed programs to bring police officers, 
youth partners and underserved kids ages 9 – 14 together on a level playing field to learn invaluable life skills.  
 
In addition, the Ripken Foundation’s Youth Development Park Initiative creates clean, safe places for kids to play on multi-
purpose, synthetic surface fields that promote healthy living in an outdoor recreational facility. Since 2009, the Ripken 
Foundation has created 74 completed parks across the country in 21 states, impacting over 279,000 kids annually. In 2016, the 
Ripken Foundation impacted over 1.2 million kids nationwide through its Youth Development Park and mentor programs. For 
more information, visit www.RipkenFoundation.org. Follow us on Facebook & Twitter @CalRipkenSrFdn and Instagram 
@CalRipkenSrFoundation.  
 
About UnitedHealthcare 
UnitedHealthcare is dedicated to helping people nationwide live healthier lives by simplifying the health care experience, 
meeting consumer health and wellness needs, and sustaining trusted relationships with care providers. The company offers 
the full spectrum of health benefit programs for individuals, employers, military service members, retirees and their families, 
and Medicare and Medicaid beneficiaries, and contracts directly with 1 million physicians and care professionals, and 6,000 
hospitals and other care facilities nationwide. UnitedHealthcare is one of the businesses of UnitedHealth Group (NYSE: UNH), 
a diversified Fortune 50 health and well-being company. For more information, visit UnitedHealthcare at www.uhc.com or 
follow @UHC on Twitter. 
 
About CBS EcoMedia Inc. 
EcoMedia was founded in 2002 by social entrepreneur Paul Polizzotto. The company's mission is to harness the power of the 
advertising dollar to make tangible, quality of life improvements in communities nationwide. In 2010, after successfully 
partnering on a wide range of environmental projects, EcoMedia was acquired by CBS Corporation, exponentially scaling its 
reach across television, radio, interactive, and publishing media.  
 
Through EcoMedia's patent-pending EcoAd, as well as EducationAd, WellnessAd, Viewers to Volunteers and Volunteering with 
the Stars advertising programs, national brands and local businesses provide millions of dollars in financial support to some of 
the nation's most effective nonprofit organizations, funding critical veterans’, education, health and wellness, and 
environmental projects nationwide.  
EcoMedia's innovative and proprietary business model has fundamentally altered the advertising and nonprofit landscapes, 
elevating the ordinary, traditional commercial – and media, in general – into a catalyst for tangible, quantifiable social change. 
 
EcoMedia has earned numerous awards and recognitions for its work, including the U.S. Conference of Mayors Award for 
Excellence in Public Private Partnerships (2009), Edison Awards for Social Innovation and Social Impact (2012, 2013), and the 
Starlight Children's Foundation's “General H. Norman Schwarzkopf Leadership Award,” which honors individual and 
organizational leaders who are doing extraordinary work to advance the common good and strengthen their communities. 
Please visit ecomediacbs.com, like us at Facebook, or follow us on Twitter.  
  
By participating in EcoMedia's EcoAd, WellnessAd, EducationAd, and Viewers to Volunteers advertising programs, EcoMedia's 
advertisers agree to provide funding for projects we believe will have a beneficial effect upon the environment, health and/or 
education within local communities. EcoMedia's advertising programs are not certification programs nor are the EcoAd, 
WellnessAd or EducationAd logos seals of approval. EcoMedia does not in any way certify, endorse or make any 
representations about EcoMedia program advertisers, their products or services. 
 

CONTACT: Katy Ford   Katie O’Hara   Andrea Lontoc 
  Maroon PR/CRSF  Maroon PR/CRSF  CBS EcoMedia 
  443-695-8099   443-745-5028   646-581-6802 
  Katy@MaroonPR.com  kohara@MaroonPR.com andrea.lontoc@ecomediacbs.com  
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